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Follow Pages to Show Support

• Like and follow pages to 
see updates on their 
organizations, research 
updates and upcoming 
events

• Share posts on your 
personal page



Photos and Videos 

• Take photos and videos 
during events and 
seminars. Share them on 
your personal social media 
pages

• Tag the organization in each 
photo or event you share 



• Share stories of hope, 
survivorship, or caregivers

• Recognize those that have 
supported you along your 
journey or have donated to 
your cause 

Share Personal Stories 



Making a Difference 

• How you can make a 
difference through social 
media to help others

• A simple and convenient way 
to advocate anywhere in he 
world 
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Be Specific About Your Goals

Progress 
Further 

Measuring 
Toward 

Increments
How much money do you want to raise? 

How much exposure to you want to get? 

What other goals do you need to 

achieve? How can you break those 

goals into smaller increments to be 

addressed one-by-one for more wins?



Utilize All Available Resources 

Together, 
Everyone 
Achieves 

More!
Who can help? Consider anyone and 

everyone as part of your team, including 

your hairdresser, grocery store, 

frequented restaurants, gym, friends, 

family, colleagues, neighbors, church 

members and more. Think beyond simply 

money for anything to drive results.



Relay Your Story

Make It 
Personal 
& Convey 
The Why

How have you been touched by lung cancer? 

Why should the person hearing your story 

care? Are you speaking to an emotional giver 

or an intellectual giver? Statistics show that 

people want to donate; your job is to help 

them understand why your cause is worth 

receiving their funds and generosity.



Ask, Ask and Ask Again

The worst 
that can 

happen is 
they say no

Email, social media, in person, via 

phone, on snail mail cards, through 

advertising, in videos, audio, photos, 

text… People need to see and / or hear 

things 3 – 5 times for it to fuel action.



Move Supporters Through Stages

Caring, 
Interest, 

Engagement, 
Generosity

Caring means different things to different 

people and continually changes over time. 

Interest is necessary to spark the action of 

engagement, which can manifest in many 

types of involvement; however, it is 

generosity that shows caring in action.


